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Research objectives

Q Gain insight into how Australians and New Zealanders perceive the church today, comparing key
shifts against the 2022 data

Explore concepts regarding the church’s role that actively resonate with everyday Australians
and New Zealanders

Understand current sentiment and awareness towards the Seventh-day Adventist church
across both nations

0 Compare the gap between the church'’s perceived relevancy and desired impact

Explore opportunities for the Seventh-day Aduventist church to better understand and respond to
community needs



Research methodology

The survey was in field from the 26t February to the 18th March 2026.

The suruvey collected 1,530 responses from across Australia, and 1,008 responses from across
New Zealand.

For the purposes of analysis in this presentation, Australian responses are recorded in orange,
and New Zealand responses in blue.




Respondent demographics - Australia

Gender @ Male @ Fermale

State

NSw 3%
vic I 25%
QLD I 20%
wA [ 1%
sA [ 7%
TAs [l 2%
ACT [ 2%
NT H1%

Generation

[
s
&

61-79

_ 23%



Respondent demographics - New Zealand

Gender @ Male @ Female Generation

49% 51%

State

North Region

Baby Boomers
61-79

I 2

South Region
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The religious landscape of Australia
and New Zealand



WHAT RELIGION DO YOU CURRENTLY
PRACTICE OR IDENTIFY WITH? None - | do not identify with any religion or

AUSTRALIA spiritual belief

Christianity (Catholic/Orthodox)

@ 2026 (n=1,530)

sz Christianity (Protestant/Evangelical)
| have spiritual beliefs but | don't identify with
any religion
Buddhism
AUS - 31% no religion
Hinduism
Judaism

Other (please specify)




WHAT RELIGION DO YOU CURRENTLY
PRACTICE OR IDENTIFY WITH?

NEW ZEALAND

@ 2026 (n=1,008)
@ 2022 (n=996)

NZ - 34% no religion

None - | do not identify with any religion or
spiritual belief

Christianity (Protestant/Evangelical)

| have spiritual beliefs but | don't identify with
any religion

Christianity (Catholic/Orthodox)

Hinduism

Buddhism

Islam

Judaism

Other (please specify)




HOW FREQUENTLY DO YOU ATTEND A CHRISTIAN RELIGIOUS SERVICE (EITHER ONLINE OR IN PERSON)?

AUSTRALIA

Weekly

Fortnightly

Monthly

Quarterly

Annually

Less than annually

| do not attend a religious service

6%

6%

] I I
&

31%
attend

at least
monthly

@® 2026 (n=1,530)

® 2022 (n=1,501)



HOW FREQUENTLY DO YOU ATTEND A CHRISTIAN RELIGIOUS SERVICE (EITHER ONLINE OR IN PERSON)?

NEW ZEALAND

Weekly

Fortnightly

Monthly

Quarterly

Annually

Less than annually

| do not attend a religious service

@ 2026 (n=1,008)

24%%
attend

at least
monthly

3%

4%

4%

7%

48%

@® 2022 (n=996)



Younger generations are more likely to attend
Christian religious services

HOW FREQUENTLY DO YOU ATTEND A CHRISTIAN RELIGIOUS SERVICE (EITHER ONLINE OR IN
PERSON)?
At least monthly @ Australia (n=1,530) @ New Zealand (n=1,008)

3

¢ O
\ "~ 4 -

GenY Gen X Baby Boomers

42°% 21% 17%

27%0 22% 18%

New Zealand




WHICH OF THE FOLLOWING BEST DESCRIBES YOUR CURRENT ATTITUDES TOWARDS CHRISTIANITY?

@ Australia (n=1,530) @ New Zealand (n=1,008)

| consider myself a Christian

| believe in Christianity, but don't consider myself a Christian

| believe much of Christianity, but still have some significant doubts

| believe in the ethics and values of Christianity but | don't practice
Christianity in any way

| believe Christians and churches should have religious freedoms, but |
don't want to be involved

| have some issues with Christianity and it isn't for me

I've got strong reservations about Christianity and | have no interest in it

I'm passionately opposed to Christianity



HOW OPEN ARE YOU TO ATTENDING A CHRISTIAN RELIGIOUS SERVICE (IN-PERSON OR ONLINE)?
AUSTRALIA

@ 2026 (n=637) @ 2022 (n=817)

Extremely open

38% vs 40%

Open to
attending

Very open

Somewhat open

Slightly open

Not at all open



HOW OPEN ARE YOU TO ATTENDING A CHRISTIAN RELIGIOUS SERVICE (IN-PERSON OR ONLINE)?
NEW ZEALAND

@ 2026 (n=487) @ 2022 (n=515)

Extremely open

370/0 VS 460/0

Open to
attending

Very open

Somewhat open

Slightly open

Not at all open



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
AUSTRALIA (N=1,530)

@ | am familiar with and feel positively @ | am familiar and do not feel positively | am unfamiliar

Catholic
Highest % feel positive
alvation Army
Anglican
Baptist
Uniting
Jehovah's Witnesses 14% 56%

The Church of Jesus Christ of Latter-day Saints (Mormons) 16% 46%

Seventh-day Adventist 17%

Pentecostal 20%



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
AUSTRALIA (N=1,530)

@ | am familiar with and feel positively @ | am familiar and do not feel positively | am unfamiliar

Catholic 50% 36%

51% 25%

Salvation Army

Anglican 46% 27%

Baptist 36%

Uniting 35%
Highest % do not feel positive Jehovah's Wity
The Church of Jesus Christ of Latter-day Saints (Morma3
Seventh-day Adventist

Pentecostal



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
AUSTRALIA (N=1,530)

@ | am familiar with and feel positively @ | am familiar and do not feel positively | am unfamiliar

Catholic 50% 36%

51% 25%

Salvation Army

Anglican 46%% 27%

Baptist 36%

Uniting 35%

Jehovah's Witnesses 14%%

The Church of Jesus Christ of Latter-day Saints (Mormons)

16%

Seventh-day Adventist 17%

Pentecostal 20%

Highest % | am unfamiliar



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
NEW ZEALAND (N=1,008)

@ | am familiar with and feel positively @ | am familiar and do not feel positively @ | am unfamiliar

Highest % feel positive 28%

Salvation Army

Catholic

Anglican

Baptist

The Church of Jesus Christ of Latter-day Saints (Mormons) 14%

Jehovah's Witnesses 1% 53% 36%

Seventh-day Adventist 14% 37% 49%

Pentecostal 15%

Uniting 10%



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
NEW ZEALAND (N=1,008)

@ | am familiar with and feel positively @ | am familiar and do not feel positively @ | am unfamiliar

Salvation Army 48% 24%% 28%
Catholic 37% 41% 22%
Anglican 38% 27% 35%
Baptist 34% 28% 39%
The Church of Jesus Christ of Latter-day Saints (Mormons) 14% 36%
I G
Highest % do not feel positive Jehovah's Witnesses [EEETS 53% 36%

Seventh-day Adventist 14% 37% 49%
Pentecostal 15% 62%

Uniting R[N 13%



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST DESCRIBES YOU?
NEW ZEALAND (N=1,008)

@ | am familiar with and feel positively @ | am familiar and do not feel positively @ | am unfamiliar

Salvation Army 48% 24%% 28%

Catholic 37% 41% 22%

Anglican 38% 27% 35%
Baptist 34% 28% 39%
The Church of Jesus Christ of Latter-day Saints (Mormons) 36%
Jehovah's Witnesses [REETS 53% 36%
Seventh-day Adventist 49%

Pentecostal 62%

e —

Highest % | am unfamiliar
Uniting




WHEN THINKING OF THE FOLLOWING

CHURCH DENOMINATIONS, WHICH Cabhelie 86%
OF THE FOLLOWING BEST DESCRIBES 80%
YOU?

O,
| AM FAMILIAR WITH AND FEEL POSITIVELY/I Salvation Army 75%
AM FAMILIAR AND DO NOT FEEL POSITIVELY 73%
AUSTRALIA . 23%

Anglican
71%
@ 2026 (n=1,530) 70%

® 2022 (n=1501) Jehovah's Witnesses

65%

Baptist o
560/ f l t Uniting 62%
o OT poputation are L
fa M| lla ' Wlth AdventISt The Church of Jesus Christ of Latter-day Saints 62%
church in Australia. (Mormons)
Seventh-day Adventist 56%
57%
Pentecostal 48%

46%%



WHEN THINKING OF THE FOLLOWING
CHURCH DENOMINATIONS, WHICH

Catholic
OF THE FOLLOWING BEST DESCRIBES
YOuU?
| AM FAMILIAR WITH AND FEEL POSITIVELY/I Salvation Army

AM FAMILIAR AND DO NOT FEEL POSITIVELY

NEW ZEALAND
Anglican

@ 2026 (n=1,008)

@ 2022 (n=996) Jehovah's Witnesses

The Church of Jesus Christ of Latter-day Saints
(Mormons)

51% of population are Bapiish 59%

familiar with Adventist 51%
Seventh-day Adventist 51%

church in New Zealand.
38%

Pentecostal

Uniting



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST
DESCRIBES YOU? - SEVENTH-DAY ADVENTIST
N=1,530

21%

23% Younger generations feel more positive

| am familiar with and feel positively

| am familiar and do not feel positively
44%%

49%

48%

| am unfamiliar
45%

40%

W Gen Z (18-31) B Gen Y (32-46) 1 Gen X (47-61) Baby Boomers (62-80)



WHEN THINKING OF THE FOLLOWING CHURCH DENOMINATIONS, WHICH OF THE FOLLOWING BEST
DESCRIBES YOU? - SEVENTH-DAY ADVENTIST
N=1,008

20%

Younger generations feel more positive

| am familiar with and feel positively

| am familiar and do not feel positively

53%

49%
| am unfamiliar

46%

B Gen Z (18-31) B Gen Y (32-46) H Gen X (47-61) Baby Boomers (62-80)



POLL Q1 & Q2



Perceived benefits of the church



WHAT DO YOU BELIEVE IS THE BENEFIT OF CHURCHES TO THE WIDER COMMUNITY?
AUSTRALIA

PLEASE SELECT ALL THAT APPLY. @ 2026 (n=1530) @ 2022 (n=1,501)

56%
55%

Helping those in need

)
Provides people with hope 56%

50%

55%
50%

Provides social connection

(¢)
Provides spiritual guidance sl

47%

45%
42%

Offers pastoral care and support

44%
39%

Teaches younger generations good morals

| do not see the benefit of having churches in the community

Other (please specify)
P P Y 2%



WHAT DO YOU BELIEVE IS THE BENEFIT OF CHURCHES TO THE WIDER COMMUNITY?
NEW ZEALAND
PLEASE SELECT ALL THAT APPLY. @ 2026 (n=1008) @ 2022 (n=996)

62%
60%

Provides social connection

61%
YA

Helping those in need

57%

Provides people with hope
54%

53%
50%

Provides spiritual guidance

48%
45%

Offers pastoral care and support

44%%
44%%

Teaches younger generations good morals

Other (please specify)

| do not see the benefit of having churches in the community



Older generations are more likely to believe social
connections & pastoral support are a benefit

WHAT DO YOU BELIEVE IS THE BENEFIT OF CHURCHES TO THE WIDER COMMUNITY?

S

AUSTRALIA

-

A\

<>

GenZ GenY

47% 53%

35% 45%




Older generations are more likely to believe social
connections & teaching good morals are a benefit

WHAT DO YOU BELIEVE IS THE BENEFIT OF CHURCHES TO THE WIDER COMMUNITY?
NEW ZEALAND

49
GenZ GenY

Offers pastoral

care and 390/0 41 O/O

support

Teachers

younger 33% 44°%

generations
good morals
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Perception of the Seventh-day
Adventist Church



Most often shared words related to
Saturday/Saturday Sabbath

WHAT THREE WORDS COME TO MIND, WHEN YOU THINK ABOUT THE SEVENTH-DAY
ADVENTIST CHURCH?

Australia (n=1,530) @ New Zealand (n=1,008)

Saturday/Saturday Sabbath

Religious/religion

Christian/Jesus

Church

Focused on God

Community minded



What 3 words come to mind about the Seventh -day Adventist Church?

Analysis of free-text responses in columns AW-AY (2.5

o Top exact words (count of all mentions) 9 Broader themes (% mentioning at least one term; non-exclusive)

nothing 246 30 A
church G 136 25.9% 24.8%
unsure NN 126 25
community NG 114 £ 5
notsure NG 114 3 |
saturday [N 111 ‘g 15 |
religion NG 109 o8
cult GG 106 £ 10 -
sabbath NN 05 5
god NN 2 R 54
christian NG 87
religious NG 84 0 : : =
0 50 100 150 200 250 300 Generic Negative / Positive / Low / Sabbath / Health /
g religion fringe community no Saturday lifestyle
Count of all mentions awareness
9 Why the percentages look different 0 Sabbath/Saturday cluster (% of respondents) @ Interpretation
“Saturday” and “Sabbath” are single exact words, so 20 The largest overall patterns are broader than Sabbath: generic
i each has a lower share on its own. p religion, negative/fringe perceptions, positive/community ideas,
VA e When combined into a broader Sabbath/Saturday 15 - 11.5% 14.2% and low awareness all appear more often.
cluster, they become more visible. ik Sabbath matters because it is the clearest distinctive association —
e Exact words only: “Saturday” (111) + “Sabbath” (95) 10 - the one thing that most clearly sets Adventists apart from
= 206 mentions (2.8% of all words). “church in general”.
e Broader Sabbath/Saturday cluster: 333 mentions 8 | .
(4.5% of all words), mentioned by 319 respondents 0 Best conclusion: Sabbath is a visible brand marker, but not the
(12.6%). 0 - dominant overall mental picture.

Australia New Zealand

Suggested presenter line: “Sabbath is one of the clearest distinctive signals, but it is not the main overall association. People are at least as
likely to think generic religion, uncertainty, positivity, or negative stereotypes.”



WHICH OF THE FOLLOWING DO YOU
SEE AS KEY CHARACTERISTICS OF
THE SEVENTH-DAY ADVENTIST
CHURCH?

PLEASE SELECT ALL THAT APPLY.
AUSTRALIA

@® 2026 (n=1,530)
® 2022 (n=1,501)

*Statements were
adjusted in 2026

Bible believing

Christian

Saturday services*

Live what they believe

Family friendly

Traditional

Welcoming

Judgemental

Caring*

Treat people with respect

Focuses on the second coming of Christ
Serves those in need

Inwardly focused

Emphasises a healthy lifestyle

Involved in local community life/events
Fringe

Stand for what is right

Non-accepting

Relevant in the 21st century

Other (please specify)

None of the above

26%

26%
21%

23%
21%

22%
21%
16%

21%
17%

20%

14%

19%
19%

19%

18%

17%

28%

32%



WHICH OF THE FOLLOWING DO YOU
SEE AS KEY CHARACTERISTICS OF
THE SEVENTH-DAY ADVENTIST
CHURCH?

PLEASE SELECT ALL THAT APPLY.
NEW ZEALAND

@ 2026 (n=1,008)
@ 2022 (n=996)

*Statements were
adjusted in 2026

Bible believing

Saturday services*

Christian

Traditional

Live what they believe

Family friendly

Judgemental

Inwardly focused

Treat people with respect

Caring*

Welcoming

Focuses on the second coming of Christ
Emphasises a healthy lifestyle

Serves those in need

Non-accepting

Fringe

Involved in local community life/events
Stand for what is right

Relevant in the 21st century

Other (please specify)

None of the above

29%
31%



WHICH OF THE FOLLOWING SEVENTH-DAY ADVENTIST ESTABLISHMENTS ARE YOU AWARE OF?
AUSTRALIA (N=1,530)

@ | have heard of and engaged with this @ | have heard of this, but never engaged with this @ | have never heard of this

M 18% 65% 18% ’

e —

Schools 15%

Aged care services 12%

Hospitals 16%

Community service or food relief programs 13%

Digital content (websites or social media) 15%

Universities or colleges 12%

ADRA (humanitarian and community aid) 8%



WHICH OF THE FOLLOWING SEVENTH-DAY ADVENTIST ESTABLISHMENTS ARE YOU AWARE OF?
NEW ZEALAND (N=1,008)

@ | have heard of and engaged with this @ | have heard of this, but never engaged with this @ | have never heard of this

m 13% 65% 22% I =

=

Schools 10%

Community service or food relief programs 7%

Universities or colleges 8%

Digital content (websites or social media) LA 22% 70%

Aged care services TS 22% 71%

Hospitals 8%

ADRA (humanitarian and community aid) PSS




Older Australians know about the Church, younger
Australians are engaging with it

WHICH OF THE FOLLOWING SEVENTH-DAY ADVENTIST ESTABLISHMENTS ARE YOU AWARE

OF?

ChurCheS @ Australia (n=1,530)
2 8 & @
<« o ©
Gen Z GenY Gen X Baby Boomers

50% 55% 76% 81%

24% 27% 10% 6%



Engagement with the Church belongs to New
Zealand'’s youth

WHICH OF THE FOLLOWING SEVENTH-DAY ADVENTIST ESTABLISHMENTS ARE YOU AWARE

3

OF?
Churches

| have heard
of, but never
engaged with
this

| have heard of
and engaged
with this

-

<

Gen Z

52%

GenY

59%

14%

@ New Zealand (n=1,008)

\ ‘;5: , @

<D

Gen X Baby Boomers

78%

4

71%

7% 7%



WHICH OF THE FOLLOWING BEST DESCRIBES THE SEVENTH-DAY ADVENTIST CHURCH, COMPARED WITH OTHER
CHRISTIAN DENOMINATIONS?

AUSTRALIA @® 2026 (n=1,530) @ 2022 (n=1,501)

It is just like other Christian denominations

| don't know anything about the Seventh-day Adventist
Church

It is positively different from other Christian denominations

It is negatively different from other Christian denominations




WHICH OF THE FOLLOWING BEST DESCRIBES THE SEVENTH-DAY ADVENTIST CHURCH, COMPARED WITH OTHER
CHRISTIAN DENOMINATIONS?

NEW ZEALAND

@ 2026 (n=1,008) @ 2022 (n=996)

| don't know anything about the Seventh-day Adventist
Church

It is just like other Christian denominations

It is negatively different from other Christian denominations

It is positively different from other Christian denominations




Depending on the country, the Seventh-day Adventist

Church is more positively different to different
generations

WHICH OF THE FOLLOWING BEST DESCRIBES THE SEVENTH-DAY ADVENTIST CHURCH, COMPARED
WITH OTHER CHRISTIAN DENOMINATIONS?

It is positively different from other denominations

@ Australia (n=1,530) @ New Zealand (n=1,008)

¢ 0
\ 4 -

GenY Gen X

Baby Boomers

27%0 12% 13%

New Zealand 130/0 140/0 170/0
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Engagement with the Seventh-day
Adventist movement




DO YOU KNOW OF A SEVENTH-DAY ADVENTIST CHURCH IN YOUR LOCAL SUBURB/TOWN?
AUSTRALIA

@ 2026 (n=1,530) @ 2022 (n=1,501)

No

Yes




DO YOU KNOW OF A SEVENTH-DAY ADVENTIST CHURCH IN YOUR LOCAL SUBURB/TOWN?
NEW ZEALAND

@ 2026 (n=1,008) @ 2022 (n=996)

No

Yes




WHAT INFLUENCE DO YOU BELIEVE HAVING A SEVENTH-DAY ADVENTIST CHURCH IN YOUR LOCAL SUBURB/TOWN HAS
ON YOUR PERCEPTION OF THE SEVENTH-DAY ADVENTIST DENOMINATION?

AUSTRALIA @ 2026 (n=395) @ 2022 (n=339)

Extremely positive

47%

positive

Somewhat positive

Slightly positive

Neither positive nor negative

Slightly negative

Somewhat negative

Extremely negative




WHAT INFLUENCE DO YOU BELIEVE HAVING A SEVENTH-DAY ADVENTIST CHURCH IN YOUR LOCAL SUBURB/TOWN HAS
ON YOUR PERCEPTION OF THE SEVENTH-DAY ADVENTIST DENOMINATION?

NEW ZEALAND @ 2026 (n=266) @ 2022 (n=312)

Extremely positive

27%

positive

Somewhat positive

Slightly positive

Neither positive nor negative

Slightly negative

Somewhat negative

Extremely negative



Metropolitan residents are almost twice as likely to believe Seventh-day
Adventist churches have a positive influence, compared to regional residents

WHAT INFLUENCE DO YOU BELIEVE HAVING A SEVENTH-DAY ADVENTIST CHURCH IN YOUR LOCAL

SUBURB/TOWN HAS ON YOUR PERCEPTION OF THE SEVENTH-DAY ADVENTIST DENOMINATION?
EXTREMELY/SOMEWHAT POSITIVE
Australia (n=395) . New Zealand (n=266)

: - B)
J=

Metro Regional Difference

34% 18% L 1.9x




WHERE HAVE YOU SEEN SEVENTH-
DAY ADVENTIST ADVERTISING OR
MARKETING BEFORE?

PLEASE SELECT ALL THAT APPLY.
AUSTRALIA

@ 2026 (n=1,530)
@ 2022 (n=1,501)

Local church signs

Social media

1A%

Printed materials (pamphlets, newspapers)

Letter drops

Radio

Billboards

Other (please specify)

| have not seen any Seventh-day Adventist
marketing or media before




WHERE HAVE YOU SEEN SEVENTH-
DAY ADVENTIST ADVERTISING OR
MARKETING BEFORE?

PLEASE SELECT ALL THAT APPLY.
NEW ZEALAND

@ 2026 (n=1,008)
@ 2022 (n=996)

Local church signs

Social media

Printed materials (pamphlets, newspapers)

Letter drops

vV

Billboards

Radio

Other (please specify)

| have not seen any Seventh-day Adventist
marketing or media before




IF YOU WERE CURIOUS ABOUT THE
SEVENTH-DAY ADVENTIST CHURCH,
WHERE WOULD YOU MOST LIKELY
GO TO LEARN MORE?

PLEASE SELECT ALL THAT APPLY.

@® Australia (n=1,530)
@ New Zealand (n=1,008)

Search on Google or another search engine

Visit an official church or organisational
website

Visit a church or attend an event in person
Watch YouTube videos
Ask a friend, family member or someone | trust

Ask an Al tool (e.g. ChatGPT or similar)

Watch videos or posts on social media (e.g.
Instagram, TikTok)

Visit an Adventist community service centre
(e.g. school, food bank)

Listen to a radio station operated by the
Adventist Church (e.g. FaithFM)

Watch a TV channel operated by the Adventist
Church (e.g. Hope Channel)

Engage with Bible mail correspondence
courses (e.g. Hope Bible Study Centre)

Other (please specify)

| don't know where to go to learn more

38%
41%



IF YOU WERE CURIOUS ABOUT THE
SEVENTH-DAY ADVENTIST CHURCH,
WHERE WOULD YOU MOST LIKELY
GO TO LEARN MORE?

PLEASE SELECT ALL THAT APPLY.

@ Australia (n=1,530)
@ New Zealand (n=1,008)

Search on Google or another search
engine

Visit an official church or organisational
website

Visit a church or attend an event in
person

Watch YouTube videos

Ask a friend, family member or someone
| trust




HAVE YOU HEARD OF, OR ENGAGED WITH FAITH FM RADIO?
AUSTRALIA

@ 2026 (n=1,530) @ 2022 (n=1,501)

| have not heard of Faith FM radio station before

| have heard of but not engaged Faith FM radio station before

| have heard of and engaged with Faith FM radio station
before




HAVE YOU HEARD OF, OR ENGAGED WITH HOPE CHANNEL?
NEW ZEALAND

@ 2026 (n=1,008) @ 2022 (n=996)

| have not heard of Hope Channel TV channel before

| have heard of but not engaged Hope Channel TV channel
before

| have heard of and engaged with Hope Channel TV channel
before




Future sentiment



TO WHAT EXTENT DO YOU AGREE OR DISAGREE WITH THE FOLLOWING STATEMENTS ABOUT THE SEVENTH-DAY
ADVENTIST CHURCH?

AUSTRALIA (N=1,530
( ) @ Strongly agree @ Somewhat agree @ Slightly agree @ Slightly disagree @ Somewhat disagree @ Strongly disagree

A Bible-believing denomination 24% 26% 32% 8% 4% 6%
It is more traditional than contemporary 19% 27% 30% 12% 5% 7%
It emphasises doctrine more than relationships 16% 23% 35% 16% 4% 6%
It is family friendly 17% 24% 33% 12% 6% 8%
Community focused 15% 24% 33% 12% 7% 8%
Loving and caring 15% 21% 34% 15% 6% 8%
Emphasises a healthy lifestyle 14% 20% 35% 15% 7% 9%
It is a safe place to ask questions and explore faith 14% 19% 33% 16% 9% 10%
Offers hope for now and the future 14% 18% 33% 16% 8% 12%
It is an accepting environment 12% 20% 30% 18% 8% 1%
It is trustworthy and authentic 12% 18% 31% 19% 9% 1%
It is relevant in the 21st century 11% 17% 26% 21% 10% 16%

It is relevant to my age group 1% 15% 23% 20% 12% 19%



TO WHAT EXTENT DO YOU AGREE OR
DISAGREE WITH THE FOLLOWING
STATEMENTS ABOUT THE SEVENTH-
DAY ADVENTIST CHURCH?

STRONGLY/SOMEWHAT AGR
AUSTRALIA

@ 2026 (n=1,530)
® 2022 (n=1,501)

*Statements were
added in 2026

A Bible-believing denomination

It is more traditional than contemporary

It is family friendly

Community focused

It emphasises doctrine more than relationships
Loving and caring

Emphasises a healthy lifestyle

It is a safe place to ask questions and explore
faith*

It is an accepting environment
Offers hope for now and the future
It is trustworthy and authentic*
It is relevant in the 21st century

It is relevant to my age group

41%

32%

41%

39%

39%

32%

32%

20%

31%

30%

27%

50%

47%



TO WHAT EXTENT DO YOU AGREE OR DISAGREE WITH THE FOLLOWING STATEMENTS ABOUT THE SEVENTH-DAY

ADVENTIST CHURCH?

NEW ZEALAND (N=1,008) @ Strongly agree

A Bible-believing denomination

It is more traditional than contemporary

It emphasises doctrine more than relationships
It is family friendly

Community focused

Loving and caring

Emphasises a healthy lifestyle

It is a safe place to ask questions and explore faith
Offers hope for now and the future

It is an accepting environment

It is trustworthy and authentic

It is relevant in the 21st century

It is relevant to my age group

@ Somewhat agree

18%

15%

13%

12%

9%

9%

1%

8%

8%

7%

7%

7%

7%

22%

18%

21%

20%

17%

17%

15%

15%

16%

14%

12%

12%

@ Slightly agree

@ Slightly disagree @ Somewhat disagree

@ Strongly disagree

24% 35% 10% 5% 9%
35% 13% 5% 9%
39% 18% 4% 9%
37% 13% 6% 1%
39% 16% 6% 1%
40% 15% 7% 1%
35% 20% 6% 12%
34% 19% 9% 15%
34% 19% 8% 16%
31% 21% 10% 15%
33% 22% 9% 16%
27% 23% 1% 20%
24% 23% 12% 22%



TO WHAT EXTENT DO YOU AGREE OR

DISAGREE WITH THE FOLLOWING A Bible-believing denomination :2“:;/°
STATEMENTS ABOUT THE SEVENTH- 2
DAY AD RCH? It is more traditional than contemporary :6702’
STRONGLY/SOMEWHAT AGREE 339
It is family friendly °
NEW ZEALAND 30%
It emphasises doctrine more than relationships 300/;40/

@ 2026 (n=1,008)
@ 2022 (n=996)

Community focused

Emphasises a healthy lifestyle

Loving and caring

23%
Offers hope for now and the future 1%
o
. . . 23%
It is an accepting environment 20%

It is a safe place to ask questions and explore
faith*

23%

It is trustworthy and authentic* 20%

g 19%
It is relevant to my age group

*Statements were

added in 2026 It is relevant in the 21st century 1%




TO WHAT EXTENT DO YOU AGREE OR
DISAGREE WITH THE FOLLOWING
STATEMENTS ABOUT THE SEVENTH-
DAY ADVENTIST CHURCH?

STRONGLY/SOMEWHAT AGREE
AUSTRALIA

@ 2026 (n=1,530)
® 2022 (n=1,501)

It is relevant in the 21st century

It is relevant to my age group




TO WHAT EXTENT DO YOU AGREE OR
DISAGREE WITH THE FOLLOWING
STATEMENTS ABOUT THE SEVENTH-
DAY ADVENTIST CHURCH?

STRONGLY/SOMEWHAT AGREE
NEW ZEALAND

@ 2026 (n=1,008)
@ 2022 (n=996)

It is relevant to my age group

It is relevant in the 21st century




Younger generations are more likely to find the
Church relevant to their age group

TO WHAT EXTENT DO YOU AGREE OR DISAGREE WITH THE FOLLOWING STATEMENTS ABOUT THE
SEVENTH-DAY ADVENTIST CHURCH? - |t is relevant to my age group

STRONGLY/SOMEWHAT AGREE

D Australia (n=1,530) @ New Zealand (n=1,008)

g O
)~ 4 P

Gen X Baby Boomers

18% 12%

18% 12%

New Zealand



POLL Q3



THINKING ABOUT THE YEAR AHEAD,
WHICH OF THE FOLLOWING AREAS
DO YOU EXPECT TO BE YOUR
PRIMARY SOURCE(S) OF STRESS?

PLEASE SELECT ALL THAT APPLY.

@ Australia (n=1,530)
@ New Zealand (n=1,008)

Financial pressure/cost of living (e.g.
rent/mortgage, debt)

Emotional wellbeing and mental health (e.g.
anxiety, burnout, stress)

Physical health (your own or somebody's close
to you)

World events and societal issues (e.g. politics,
climate, local community safety/concerns)

Career and work life (e.g. job security, work/life
balance)

Relationships and social connection (e.g.
family, friends, marriage)

Housing availability

Parenting and children (e.g. childcare,
schooling)

Caring responsibilities (e.g. elderly relatives,
disability support)

Spirituality and purpose
Other (please specify)

None of the above

57%
62%



IF THE FOLLOWING SUPPORT SERVICES WERE AVAILABLE LOCALLY THROUGH THE SEVENTH-DAY ADVENTIST CHURCH,
HOW LIKELY WOULD YOU BE TO USE THEM IF NEED AROSE?

e hal @ Extremely likely @ Very likely @ Somewhat likely @ Slightly likely Not at all likely
Food relief/food pantry (community groceries, emergency hampers) BCES 12% 18% 17%
Practical help in hard times (crisis support, referrals, essential items) R 13% 17% 17%

Health & wellbeing support (health checks, lifestyle programs) EERZEEERVED 17% 16%

Mental wellbeing / counselling support (someone to talk to, stress/grief
9 / JENER ( /g 8% 1% 17% 15%

support)

Community connection activities (community meals, social groups,

7% 12% 17% 16%
events)
16% 14%

Work & skills support (CV/interview help, job search, short courses) RERCIEERIED

11% 16% 14%

Online local info & updates (events, resources, how to access support) WES

Financial guidance (budgeting help, debt support info, referrals)
Meaning / spirituality support (quiet reflection space, prayer or purpose
conversations)

Parenting / children & youth support (parenting workshops, mentoring,
kids/youth programs)

Similar potential engagement for the top services



IF THE FOLLOWING SUPPORT SERVICES WERE AVAILABLE LOCALLY THROUGH THE SEVENTH-DAY ADVENTIST CHURCH,
HOW LIKELY WOULD YOU BE TO USE THEM IF NEED AROSE?

W DGR @ Extremely likely @ Very likely @ Somewhat likely @ Slightly likely @ Not at all likely

Food relief/food pantry (community groceries, emergency hampers) EX&

Practical help in hard times (crisis support, referrals, essential items)

Health & wellbeing support (health checks, lifestyle programs)
Mental wellbeing / counselling support (someone to talk to, stress/grief
support)

Community connection activities (community meals, social groups,
events)

Work & skills support (CV/interview help, job search, short courses)

Financial guidance (budgeting help, debt support info, referrals)

Online local info & updates (events, resources, how to access support)
Parenting / children & youth support (parenting workshops, mentoring,
kids/youth programs)

Meaning / spirituality support (quiet reflection space, prayer or purpose
conversations)

Similar potential engagement for the top services



HOW LIKELY WOULD YOU BE TO ATTEND THE FOLLOWING SEVENTH-DAY ADVENTIST ACTIVITIES IF YOU WERE
INVITED BY A FAMILY MEMBER OR FRIEND?

USTRALIA (N=1530
a ( ' ) @ Extremely likely @ Very likely @ Somewhat likely @ Slightly likely Not at all likely

Social event (e.g. Christmas program)” A/ SR \E/ 14% 16%
Health and wellbeing program 8% 10% 13% 17%
Community service activity XIS 14% 17%

Social meet-ups (e.g. sports or hobbies)” [RAERTEA 13% 16%

In-person church service AR 1% 14%

Online church service KX/ LA 1% 11%

In-person Bible discussion group KX/EEK:-N) 1% 10%

*Statements
were
adjusted in
2026

Online Bible discussion group KX EEE:N( 1% 10%

Bible prophecy program* K XZEK-52) 1% 9%

Almost 1 in 3 would attend a social event or health/wellbeing event (extremely — somewhat likely = 31%)



HOW LIKELY WOULD YOUBE TO
ATTEND THE FOLLOWING SEVENTH-
DAY ADVENTIST ACTIVITIES IF YOU
WERE INVITED BY A FAMILY MEMBER
ORER D?

NET: LIKELY
AUSTRALIA

@ 2026 (n=1,530)
® 2022 (n=1,501)

*Statements were
adjusted in 2026

Community service activity

Health and wellbeing program

Social event (e.g. Christmas program)*

Social meet-ups (e.g. sports or hobbies)*

In-person church service

Online church service

In-person Bible discussion group

Online Bible discussion group

Bible prophecy program*

48%

| 35%

48%

47%

46%%

37%

35%

34%

24%




HOW LIKELY WOULD YOU BE TO ATTEND THE FOLLOWING SEVENTH-DAY ADVENTIST ACTIVITIES IF YOU WERE
INVITED BY A FAMILY MEMBER OR FRIEND?

NEW ZEALAND (N=1,008) @ Extremely likely @ Very likely @ Somewhat likely @ Slightly likely @ Not at all likely

Community service activity FEEASEA 14% 18% 57%
Social event (e.g. Christmas program)” FC/SETS 13% 18% 58%

Social meet-ups (e.g. sports or hobbies)” EEAEN 13% 19% 57%

Health and wellbeing program 7% 14% 17% 59%

In-person church service FC/SVSEER 1L 14% 66%

Online church service 5% 10% 1% 71%

In-person Bible discussion group 5% 9% | 10% 74%
*Statements ” x
g Bible prophecy program 5% 9% | 8% 75%
adjusted in
2026 . . . ]
Online Bible discussion group 5% 8% @ 9% 75%

Almost 1 in4 would attend community/social/health events (extremely — somewhat likely = 31%)



HOW LIKELY WOULD YOU BE TO
ATTEND THE FOLLOWING SEVENTH-
DAY ADVENTIST ACTIVITIES IF YOU
WERE INVITED BY A FAMILY MEMBER
D?

@ 2026 (n=1,008)
@ 2022 (n=996)

*Statements were
adjusted in 2026

Social meet-ups (e.g. sports or hobbies)*

Community service activity

Social event (e.g. Christmas program)*

Health and wellbeing program

In-person church service

Online church service

In-person Bible discussion group

Bible prophecy program*

Online Bible discussion group

37%

43%




How can the church be
relevant in the 21st century?




HOW DO YOU THINK THE SEVENTH-DAY ADVENTIST CHURCH CAN BECOME MORE RELEVANT IN THE
21ST CENTURY?

Australia (n=1,530) @ New Zealand (n=1,008)

“Creating authentic community where questions and doubts are welcomed.
Connecting beliefs to real-world issues like burnout, justice, and the environment.”

Australian, Male, Gen Y

“By making more people aware of The church can enhance relevance by
them and their key beliefs, e.g. digitising its religious education and
through social media.” community services."

New Zealander, Female, Gen Z New Zealander, Female, Gen Z

“By engaging more with modern issues like mental health, community service, and youth
development, while using digital platforms to reach wider audiences. Staying connected
with society's needs while keeping its core values can help the church remain relevant.”

New Zealander, Male, Gen Y"



How can the Seventh day Adventlst Church become more relevant? Australia

Analysis of free-text responses in co

g) Biggest pattern: many Australians are unsure. Among clear suggestions, the strongest calls are visibility, community

connection, and a more modern, less judgmental approach.

Top repeated keywords

) Broader themes

(after removing filler words) (% of valid responses mentioning the theme; non-exclusive)
community 40
social 4
modern 4 a9 29.1%
media §
beliefs g2 20
open 2 10.0%
digital > 10- . o L 4.5%
health R o4 pe N
accepting No clear Visibility / Community / Modern / Youth / Health /
0 20 40 60 80 100 idea digital / practical help inclusive / younger mental health /
. social media less generations wellbeing
Count of mentions widgmental

9 What respondents seem to be asking for 0 Interpretation o
and online presence.
Be more involved in everyday community life and
* Feel more open, current, and less judgmental. o
» Connect better with younger people and

Be easier to find through social media, advertising,
practical help.
modern issues.

’,_

Suggested presenter line: In Australia, the biggest issue is not just disagreement — it is low clarity. When people do have ideas,
they most often ask for stronger visibility, more community engagement, and a more open, current feel.

Many respondents could not name a clear suggestion, which itself
points to low brand salience.

Among those with an opinion, relevance is mostly about visibility,
community impact, and tone — not theology alone.

The opportunity is not one program, but a clearer, more
accessible public presence.



How can the Seventh-day Adventlst Church become more relevant?  new zealand

Analysis of free-text responses in column

« ( ﬂ") Biggest pattern: many New Zealanders are unsure. Among clear suggestions, the strongest calls are

vicibility, community connection, and a more open, modern approach.

0 Top repeated keywords Broader themes
(after removing filler words) (% of valid responses mentioning the theme; non-exclusive)
e~ ——— — ——— - i 40 -
community I () 33.5%

media I 35
open IIINNNNENNNNNNENENNNNN——— 27
religion INEEEEGEGGEGEGEGEG————— 24
accepting IIENEG_—_———— 13
modern NN 16

% of respondents
N
o

0
help IEEE— 15 10 - 8.2% 76% 6.2%
beliefs IEEG— 15 - - 0.9%
younger I 14 0= - . —
0 10 20 30 40 50 No clear idea Visibility / Commumty / Modern / Youth / Health /
Count of mentions d.igital !/ practical help in_dusive/ younger mental health /
social media less judgmental  generations wellbeing

* Be more visible through social media, advertising, and public presence. @ The biggest pattern is uncertainty, suggesting low awareness
or low engagement with the Adventist brand.

@ 0 What respondents seem to be asking for o Interpretation

* Be more connected to community life and everyday needs. S
y yesy Among clear answers, relevance is tied more to communication,

» Feel more open, modern, and accepting. accessibility, and tone than to doctrine alone.

» Do more to reach younger people. €) 'n New Zealand, visibility is a major need, but community
engagement and a more open posture also matter.

Suggested presenter line: In New Zealand, the first challenge is visibility and clarity. When people do have ideas,
they most often ask for stronger public presence, more community engagement, and a more open, modern feel.




The public is asking for a church that is
easler to find, easier to understand, more
connected to community needs, more

approachable in tone, and more relevant to
younger generations.




Summary




Summary

A positive shift in the religious landscape across Australia and New
Zealand

Serving those in need remains central to positive church perception

The ‘Saturday’ identity remains prominent as Australia’s public
perception strengthens

Proximity drives positivity, but digital discoverability remains a
persistent barrier

Younger generations drive a substantial rise in the Church’s perceived
relevancy
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4

Localise strategies across both
countries



I. i . .“_ .

Expand the digital discoverability of
the Church



Fix visibility and
discoverability before
launching OneVoice

The Church needs to become much easier to find,
understand, and engage — especially online.




Position the Church as practical
support



Use generational engagement to
bridge the relevancy gap




Reframe mission around
younger generations — not
just as a retention
problem, but as the front
edge of opportunity




POLL Q4



Mission Labs: Quick Summary

Expected to begin August 2026

Short online sessions: 20 minutes + 10 minutes Q&A

Recordings available later on demand

Focus: equipping churches to be more effective in building visibility and engagement with their

MISSION LABS

—— EQUIPPING CHURCHES. IMPACTING COMMUNITIES. —




Ministry Innovation

\ @Ministrylnnovation - 83.4K subscribers - 466 videos
Welcome to Ministry Innovation. We're dedicated to transforming mini

Customize channel Manage videos

We can help...

Home Videos Shorts Live Posts Q

Popular Oldest

Innovation Fund —
. . G L . HER MOTHER
August — Mission Labs ; £ Hdes

Digital Discipleship NZ "

They Gave Away the Profits—And It ¢ A moving story of answered prayer ¢ What Happe

ADRA - community prog. Changed Evryting

1.1K views * 2 weeks ago 15K views * 4 weeks ago 209 views * 1

Ministry Innovation YouTube

%u ey
(&

“I Married a Devil, Nota Man." What ¢  One question every church should ¢ Theangel sa
Happened Next when Ruth gave a... ask | Insights & stories about real... hear how it c

6

41K views * 2 months ago 7.3K views ¢ 2 months ago 8.6K views * 3
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