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If someone in your suburb/town/village searched 
for hope this week, would they find your church?



Are you running programs and disappointed 
with the community response?



Are you struggling to see that social media is 
really making any difference?



Poll



Nemanja Jurišić

Instagram Prophesy posts т 5000 followers - 10 young people

ÉĲƖĤŔċаШљ[ƖŸůШfŰƚƣċŊƖċůШƣŸШ7ċƓƣŔƚůњ



ÅFood distribution, concerts, health initiatives, youth marches

ÅCreative Disciples, amplified the campaign on social media

ÅReached 6.5m of social media

12,000 new members in Mexico



From one person!



People are still searching 
for hope, meaning, 

healing, and truth у but 
they often begin that 

journey in digital spaces



Digital can create interest. 
Only discipleship can 

nurture it.



4 major shifts we 
ĦċŰќƣШŔŊŰŸƖĲ



1. People are 
increasingly 
shaped by 
digital life

Australia - 2 hrs 27min / day

NZ т 6 diff platforms a mth

Fiji т 79.3% internet access

PNG т 5.2 million mobile



46% 
Gen Z using TikTok weekly to help them with spiritual life



2. People increasingly 
search and discover 
through digital 
platforms

41% of Gen Z turn to social platforms first, making social 
now the #1 place they search, ahead of traditional search 

engines (32%) US/UK/AUS



3. We are in an 
abundance era, so 
attention is harder to win





Three ways to stand out in 
an abundance era 

ÅÉƣċƖƣШƽŔƣőШƓĲŸƓũĲќƚШƖĲċũШŰĲĲĬƚШ
ÅUse Hook, Hold, Help 
ÅPaid social media
ÅUsing AI to be effective



4.People move toward 
faith through multiple 
connected touchpoints

Think beyond single events or single platforms and build connected pathways that help people 
move from curiosity to discipleship.

Website
Short clip

Google search
Website

Testimony
Podcast

Livestream



Åa friend shares a reel
Åthey see a short clip on Facebook or TikTok

Ålater they Google the church
Åthen they watch a YouTube testimony
Åthen they message someone privately

Åthen they attend a local event eg. church community lunch
Åthen they join a Bible study group chat

Journey may look like ...



How to be effective in a 
cluttered digital 
environment

ΟШƕƨĲƚƣŔŸŰƚШƣŸШċƚťв



fƚШůǃШĦőƨƖĦőвЮ

Visible ?
Helpful ?
Effective ?

Pray for the Holy Spirit



Be visible
Using digital tools to 



Top Priority: Fix visibility & 
discoverability before One 
Voice 27

McCrindle Research Insights



44% of Australians are unfamiliar with SDA church



49% of New Zealanders are unfamiliar with SDA church



26% know of a SDA church in their town

AUS

NZ



62% of people have not seen any marketing



1. Be easy to find
- website appears in search 
- social page on Facebook
- Google Business profile is set up

Be visible



Where do people learn more about your church?

Google, website and YouTube came  up as popular digital options



2. Make the first impression 
clear
A lot of churches are online, but it is 
not obvious:
Åwho they are 
Åwhat they care about 
Åwhat kind of church they are 
Åwhat to expect 

Be visible



3. Keep information current
An outdated page can make a church 
feel inactive or hard to trust.

Be visible



4. Make the next step obvious
Once someone finds you, what should they do 
next?
Å plan a visit 
Å message the church 
Å register for an event 
Å ask for prayer 
Å join a Bible study 
Å watch a short welcome video 

Be visible



Chris Abbot



5. Show real people, not just 
information
A church becomes more visible when people 
can see:
Å the pastor 
Å members 
Å testimonies 
Å community activity 





6. Reduce friction
Make it simple for someone new.
Ask:
ÅCan they find parking info? 
ÅDo they know what to wear? 
ÅDo they know if children are 
welcome? 
ÅDo they know who to contact? 



7. Paid online adverts

- ~ŸƣőĲƖќƚШĬċǃШũƨŰĦő
- One Voice 27 program
- Community lunch
- uŔĬќƚШĦƖċŉƣШĬċǃ
- Youth events 
- Health program



2.6%
[ċĦĲĤŸŸťќƚШŸƖŊċŰŔĦШƖĲċĦő



If you are running an inperson event т how do 
you reach local people?



Facebook ads
- Set budget
- Time period
- Locations you want to reach
- Target age/gender/interests



Poll 2



How many people could 
you reach for $39 in the 

South Pacific 
(excl Aus and NZ)?



204,433 video plays
103,812 engagements

$0.0004 per eng.



Budget $200
9,881 reached - mums in part of Sydney
257 engaged in clicking on the ad 
1 registered
1 new family attended

9őŔũĬƖĲŰќƚШEċƚƣĲƖШƓƖŸŊƖċůШ
т Sydney Church



9,881 reached т increased awareness
257 engaged т showed interest, better prospects of future 
engagement 

Remember т it often takes multiple touch points to move 
people to action. It can take time to build trust.

Investigate landing page т focus on improving conversion

Fail?







fƚШůǃШĦőƨƖĦőвЮ

Visible ?
Helpful ?
Effective ?



Be helpful  у speak to real needs 
and real questions 

Using digital tools to 



What are the needs of 
my community that 

my church could help 
with?

POLL 3



Primary areas of stress т NZ & Aus



Use digital tools to build 
awareness and engagement.



Build connections 
through prayer 

content

Anxiety, burnout, stress т No 2 on list





љÑőƖŸƨŊőШƣőŔƚШƓƖŸŢĲĦƣЯШŸƨƖШĦőƨƖĦőШőċƚШ
reached over 400 individuals, many of 
whom are now actively part of our 
community. This digital approach has 
opened new doors for us to connect 
ƽŔƣőШƓĲŸƓũĲЮњ

Pastor Daniel Gouveia from the Fresno Central Church 



How do your events HELP 
your community?
- One Vision27
- ~ŸƣőĲƖќƚШĬċǃШũƨŰĦő
- Health program








